
 

 

 

RRI2SCALE 
Grant Agreement 872526 

  

Responsible Research and Innovation Ecosystems at Regional Scale 

for Intelligent Cities, Transport and Energy  
 

 

 

D6.4: Presentation of the promotional material' kit 

 

Issued by: White Research 

Issue date: 24/12/2020 

Due date: 31/12/2020 

Work Package Leader: White Research 

 

Start date of project: 01 January 2020                            

Duration: 36 months 

 

Document History 

Version  Date Changes 

1.0 10/12/2020 First version of the deliverable 

2.0 18/12/2020 Review from APRE 

Final 24/12/2020 Finalisation of deliverable 

   

 

Dissemination Level  

PU Public X 

PP Restricted to other programme participants (including the EC Services)  

RE 
Restricted to a group specified by the consortium (including the EC 
Services) 

 

CO Confidential, only for members of the consortium (including the EC)  



 

 

 

MAIN AUTHORS 

Name Organisation 

Thomas Bakratsas, Anastasia Panori, Melpomeni-Maria Anastasiadou, 

Efthymios Altsitsiadis 
WR 

  

  

  

  

  

  

  

 

QUALITY REVIEWERS  

Name Organisation 

Chiara Buongiovanni APRE 

  

  

 

 

LEGAL NOTICE 

The information and views set out in this report are those of the authors and do not necessarily 

reflect the official opinion of the European Union. Neither the European Union institutions and 

bodies nor any person acting on their behalf may be held responsible for the use which may be 

made of the information contained therein. 

 

 

©  RRI2SCALE Consortium, 2020  

Reproduction is authorised provided the source is acknowledged. 



         

 

D6.4: Presentation of the promotional material’ kit, 24/12/2020 Page  1 

 

Table of Contents 

Executive summary ........................................................................................................................................ 3 

The RRI2SCALE Project ............................................................................................................................... 4 

Dissemination & engagement strategies and promotional kit .................................................................. 6 

Dissemination, communication and stakeholder engagement strategy ............................................. 6 

The kit as integral element of strategies ................................................................................................. 6 

Targeted audience of kit ............................................................................................................................ 7 

RRI2SCALE promotional material kit........................................................................................................... 8 

Overview of kit ............................................................................................................................................. 8 

Core components........................................................................................................................................ 8 

Project logo .............................................................................................................................................. 8 

Leaflet ..................................................................................................................................................... 10 

Poster...................................................................................................................................................... 11 

Templates .............................................................................................................................................. 13 

Presentation template ...................................................................................................................... 13 

Deliverable templates ....................................................................................................................... 14 

Web-portal .............................................................................................................................................. 15 

Social Media Accounts ......................................................................................................................... 17 

YouTube ............................................................................................................................................. 17 

Facebook............................................................................................................................................ 18 

Twitter ................................................................................................................................................. 19 

LinkedIn .............................................................................................................................................. 19 

Newsletter .............................................................................................................................................. 20 

Promotional video ................................................................................................................................. 21 

Letterhead .............................................................................................................................................. 23 

Other promotional material .................................................................................................................. 24 

Conclusion and way forward ....................................................................................................................... 25 

 

 

 

 

 



         

 

D6.4: Presentation of the promotional material’ kit, 24/12/2020 Page  2 

 

 

List of figures 

Figure 1. The pi lot regions of RRI2SCALE ................................................................................... 5 

Figure 2. The l inks of kit  to RRI2SCALE related strategies  ................................................ 7 

Figure 3. RRI2SCALE project logo –  vert ical and hor izontal variants  ............................ 8 

Figure 4. Flag of the European Union  ............................................................................................ 9 

Figure 5. RRI2SCALE leaflet (front and back side)  ............................................................... 10 

Figure 6. RRI2SCALE poster  ............................................................................................................ 12 

Figure 7. The RRI2SCALE presentat ion template  .................................................................. 13 

Figure 8. The RRI2SCALE template for the cover of project publ icat ions  ................. 14 

Figure 9. RRI2SCALE web-portal snapshots ............................................................................. 15 

Figure 10. Snapshot of RRI2SCALE YouTube channel  ........................................................ 18 

Figure 11. Snapshot of RRI2SCALE Facebook accoun t  ...................................................... 18 

Figure 12. Snapshot of RRI2SCALE Twitter account  ............................................................ 19 

Figure 13. Snapshot of RRI2SCALE LinkedIn account  ........................................................ 20 

Figure 14. RRI2SCALE 1st Newsletter  ......................................................................................... 21 

Figure 15. “Teaser” snapshots from RRI2SCALE promotional video  ............................ 22 

Figure 16. RRI2SCALE letterheads  ............................................................................................... 23 

Figure 17. Infographic produced ad-hoc  ..................................................................................... 24 

 

  

 

 

List of tables 

Table 1. Colour codes of RRI2SCALE  ............................................................................................ 9 

 

 

 

 

 

 

  



         

 

D6.4: Presentation of the promotional material’ kit, 24/12/2020 Page  3 

 

Executive summary 

This deliverable provides in a comprehensive manner the Presentation of the promotional 

material’ kit for the H2020 RRI2SCALE Project. It explains the significance of the promotional kit 

that has been developed during the initial months of the implementation phase of the project, how 

the kit is an integral element of the wide Dissemination and Communication strategy, and details 

each asset that falls under the kit. 

Apart from offering a detailed list of each asset, the deliverable presents the targeted audience of 

the kit, whereas it also briefly presents the dissemination and stakeholder engagement strategies of 

the project. In that way, the document links the promotional kit not only to the dissemination and 

communication strategy, but also to the wider stakeholder engagement strategy.  Since reaching out 

the maximum number of targeted stakeholders, as well as to effectively harvesting and exploiting 

collective intelligence through stakeholder engagement is a pivotal task of RRI2SCALE, the 

promotional kit must not be regarded as a set of conventional dissemination channels, but an 

efficient, integrated tool to mobilise targeted groups and accelerate RRI principles in the pilot 

ecosystems of the project. 

In the remainder of the document, the content is divided in the following sections: 

• An introductory overview of the RRI2SCALE Project; 

• A general description of how the promotional kit is interconnected with (i) the Dissemination, 

Communication and (ii) the Stakeholder engagement strategy 

• The objectives of the promotional kit 

• A concise overview of the promotional kit 

• A detailed exhibition of each component of the kit 

• The concluding remarks  

 

White Research, as leader of WP6 “Stakeholder engagement, dissemination and exploitation”, is 

responsible for monitoring and assessing the proper development of all the components of the 

promotional kit, and to ensure their maximum exploitation during and after the life-cycle of the project. 

Nevertheless, it is expected that every partner of the project consortium will carry out their due tasks 

throughout the implementation phase. 
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The RRI2SCALE Project 

One of the most pressing challenges that European regions face is how to develop Research and 

Innovation (R&I) regional policies that promote sustainable development and achieve societal 

inclusion under a framework of democratic governance. The issue is not easy to be dealt with 

because in our modern morally fragmented societies every societal agent has their own values and 

perceptions regarding what sustainable R&I at regional level implies. The question is simple but 

critical: how can every stakeholder who is impacted by these changes (students, elderly, SMEs 

owners, researchers, policy-makers, etc.) become empowered and thus actively co-shape regional 

R&I policies? How to achieve regional innovation that is governed by the principles of Responsible 

Research and Innovation (RRI) and leaves nobody behind?1 

RRI2SCALE is a H2020 SwafS (“Science for and with Society”) project, funded by the EU, that deals 

with the above-mentioned challenges. The aim of RRI2SCALE Project is to directly address the 

regional challenges in four pilot European regions (Figure 1): Vestland (Norway), Overijssel 

(Netherlands), Kriti (Greece) and Galicia (Spain). RRI2SCALE seeks to empower the pilots’ regional 

ecosystems and boosts democratic processes in their R&I development trajectory through a 

complex, multi-dimensional stakeholder engagement strategy. The project’s ultimate goal is to 

deliver RRI principles to their current regional ecosystems, thus accomplishing sustainable and 

inclusive institutional evolution in the governance structures. To put it simply: the project seeks to 

implant RRI practices and norms in the design of regional innovation strategies. The process 

operationalises in the triple interconnected field of “smart cities – smart transport – smart energy”, 

which are critical domains for sustainable growth. Our testbed sites offer wide coverage at the 

European level in terms of socio-cultural, economic, and political characteristics, thus maximising 

the project’s replication potentials.2 

Through the deployment of a rigorous mapping strategy, the project seeks to first and foremost 

understand existing regional specificities and identify good practices regarding how R&I policies are 

operationalised in the RIS strategies of pilot regions. The project also gains insight of the diverse 

pilot ecosystems and their stakeholders. Mapping activities include a blend of qualitative and 

quantitative methodologies, which include extensive desk research, semi-structure in-depth 

interviews with regional stakeholders, quantitative large-scale regional surveys that capture the 

citizens’ attitudes and concerns on R&I and RIS, and the collection of existing Good Practices at 

regional scale. 

The project also maps future trajectory developments concerning regional R&I, attempting to 

anticipate socio-ecological impacts of upcoming trends in the three domains of smart cities – smart 

energy – smart transportation. State-of-the-art techniques such as Delphi method and development 

and validation of techno-moral scenarios as part of foresight analysis, serve to fully capture the 

influence of technological progress on societal norms and morality. In addition, a series of 

stakeholder engagement activities, such as training to local stakeholders, workshops, direct online 

voting and cross-regional activities between pilot regions complement the core actions of the 

implementation phase. During the final stage of the project, regional authorities are expected to co-

design regional R&I Agendas and roadmaps, which will be used as for the maximum uptake of RRI 

 
1 RRI2SCALE Grant Agreement, No. 872526. 
2 RRI2SCALE website (2019). About. Retrieved from: https://rri2scale.eu/index.php/about/ 

https://rri2scale.eu/index.php/about/
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principles in RIS strategies on the fields of smart cities – smart energy – smart transport. All pilot 

activities are monitored, evaluated and assessed under a dedicated framework. 

Figure 1.  The pi lot  regions of RRI2SCALE 

Source: Mapchart .net  

  

RRI2SCALE seeks to formulate new institutional arrangements and foster participatory and 

horizontal forms of decision-making in regional innovation strategies. The purpose is to enable the 

local communities and stakeholders to become co-shapers of lasting institutional frameworks that 

incorporate RRI as organic element. Moreover, the dimension of sustainability of results and assets 

that will be developed during the implementation phase is pivotal.3 

The dissemination and communication efforts are significant for impact maximisation and the highest 

extraction of value. Creating multiple channels for taking advantage of the plurality of the project 

assets are of highest priority for RRI2SCALE. Therefore, it becomes apparent that dissemination 

and communication activities are of outmost significance, since they seek to facilitate and actively 

leverage the sustainability of project’s positive impacts. Taking this into consideration, it is clear why 

the promotional material kit is particularly important in RRI2SCALE project.  

 
3 RRI2SCALE website (2019). About. Retrieved from: https://rri2scale.eu/index.php/about/  

https://rri2scale.eu/index.php/about/
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Dissemination & engagement strategies and promotional kit 

Dissemination, communication and stakeholder engagement strategy 

As explained previously, raising awareness of the targeted audience is one of the central objectives 

of RRI2SCALE. To create regional ecosystems in which stakeholder groups jointly co-shape regional 

innovation policies together with scientists, researchers and policy-makers, stakeholders first must 

become aware of the project, its concept and vision. To that end, the Dissemination and 

Communication Strategy of the project was developed as early as M3. The object here is not to 

showcase the main aspects of the Strategy, but to stress how the promotional kit constitutes a highly 

important part of it. 

As described in the respective Deliverable (D6.1), the RRI2SCALE Dissemination and 

Communication Strategy has the following goals: (i) present, (ii) explain, (iii) raise awareness, (iv) 

mobilise, (v) empower, (vi) communicate, and (vii) open dialogues. The target audience of the 

Strategy can be classified as following: (i) local communities and ordinary citizens; (ii) civil society 

stakeholders (CSOs, NGOs); (iii) public authorities (local, regional and national); (iv) policy and 

decision makers; (v) industrial stakeholders (business, SMEs, entrepreneurs); (vi) academia and 

research community; (vii) research funders (regional, national, EU funding authorities); (viii) relevant 

European initiatives; and (ix) other initiatives and projects. 

In parallel with the Dissemination and Communication Strategy, the Stakeholder Engagement 

Strategy of RRI2SCALE was also developed very early (M5). The purpose of the Stakeholder 

Engagement Strategy is to provide a better understanding of the interests, views, concerns and 

perspectives of related stakeholder groups. As such, stakeholder engagement activities seek to 

integrate these groups into the concept and pilot activities of RRI2SCALE, thus promoting the very 

idea of public participation, which is central to the concept of RRI. Dissemination-Communication 

and Stakeholder Engagement could be interpreted, in a sense, as two sides of the same coin, at 

some stage partially overlapping and complementing each other. During the implementation phase, 

site-specific stakeholder engagement activities supplement and assist site-specific dissemination 

and communication activities.  

The kit as integral element of strategies 

Taking into consideration the goals of the RRI2Scale Dissemination and Communication Strategy 

on the one hand, and of the Stakeholder Engagement Strategy on the other hand, it becomes clear 

why the contribution of promotional kit is so important in both strategies. The various assets of the 

kit are deployed from RRI2SCALE partners to inform, mobilise and activate the targeted audience, 

depending on the context. For instance, brochures and leaflets may be more suited for policy makers 

and public authorities, the promotional video can attract the general public, social media accounts 

will capture the attention of related projects to establish synergies, and so on. In other words, the 

objective of the kit is not just to advertise the project, but to maximise the visibility of its concept and 

engage as many relevant stakeholder groups as possible in a cost-efficient and visually attractive 

way. 

It must also be stressed that since all the components of the kit have been created in an online 

(though printable, for most components) format, the promotional kit further mitigates the risk of low 

stakeholder engagement caused by the Covid-19 global pandemic. Measures of social distancing, 

cancelation of physical face-to-face events and prolonged confinement are per se threats to 
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successful levels of stakeholder engagement. The online format of promotional kit counter-balances 

these risks because it secures the constant informing of the targeted audience of RRI2SCALE 

and enables the visual interaction of stakeholder groups in a safe manner. 

Consequently, the objective of the development of promotional kit are in tandem with disseminating, 

communicating and engaging stakeholder groups. Figure 2 presents the interdependence between 

promotional kit, dissemination and communication strategy, and stakeholder engagement strategy. 

Figure 2.  The l inks of  kit  to RRI2SCALE related strategies  

 

Targeted audience of kit 

Building on the targeted audience of the double-edge communication, dissemination and 

stakeholder engagement strategy, the kit essentially seeks to reach out the same stakeholder 

groups. The targeted audience is a diverse pool of societal actors, that under RRI2SCALE are 

classified according the Quadruple Helix: (i) Policy makers, (ii) Civil society, (iii) Business, (iv) 

Research and academia. Each category can be further broken down in several other sub-actors, 

revealing a plethora of stakeholders that can either be impacted by or impact the project. The list of 

stakeholders is structured in a comprehensive way, since RRI2SCALE project adopts the 

Stakeholders Classification Model of Mainardes et al. (2012). The model determines every 

stakeholder group according to specific parameters: 

• The extent of a stakeholder’s power/authority; 

• The stakeholder’s interest regarding the outcomes of the project; 

• The extent of the stakeholder’s active involvement in the project; 

• The level of stakeholder’s influence over and by the project planning and/or outcomes. 

Following the legacy of the stakeholder engagement strategy, each component of promotional 

material kit is deployed accordingly, based on the abovementioned four parameters (impact, level of 

interest, involvement and influence). 

 

RRI2SCALE promotional kit

Logo and colour identity

Dissemination and communcation strategy

- Inform targeted audience

- Raise awareness

- Gain visibility at EU level

- Explain in friendly way

- Promote core valuesStakeholder engagement strategy

- Mobilise stakeholders

- Allow them to raise their voice

- Integrate feedback

- Establish interaction channels

- Create and foster synergies

Social Media 
Accounts

Newsletter

Web-portal

TemplatesLetterhead

Video

Poster and 
leaflets

Other promotional materials  

(infographics, press-releases, etc.) 
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RRI2SCALE promotional material kit 

Overview of kit 

The promotional kit of the project is used throughout the whole life-cycle of RRI2SCALE, and it will 

be further leveraged after the official conclusion of the project. Partners are expected to take 

advantage of the kit during consortium and other project’s events, workshops and external events. 

Most of the components of the kit are available online and hence the user can access them easily. 

White Research is responsible for the preparation of the graphic design and content of all printable 

promotional material of RRI2SCALE, while each partner is responsible for printing according to their 

specific needs (e.g. regional communication activities, synergies, etc.). The core components of the 

RRI2SCALE promotional kit are: 

• Project logo 

• Leaflet 

• Poster 

• Templates 

• Web-portal 

• Social Media Accounts 

• Newsletter 

• Promotional video 

• Letterhead 

• Other promotional material 

Core components 

Project logo 

The early design of the graphical identity of RRI2SCALE in terms of the project’s logo ensures 
consistency throughout the project. As a consequence, a project logo and visual identity were 
developed (M1) in order to satisfy the visual and graphic requirements of the project. To achieve 
maximum visibility, the logo has the capability to make the project recognisable and forms the basis 
for the design of the rest promotional material, which will be used for the different promotional as 
well as dissemination and communication materials (e.g. leaflets, posters, infographics, newsletters, 
deliverables, social media, web-portal, publications, publicity for internal and external events, etc.). 

During the kick-off meeting of the project, various logo options were presented to the partners in 
order to state their preferences and select their favourite design. The selected logo of RRI2SCALE 
was adopted in agreement with all partners. The two variants of the logo (vertical and horizontal) are 
presented in Figure 3. 

Figure 3.  RRI2SCALE project logo –  vert ical  and horizontal variants  
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The design of the logo reflects the project’s very nature and organic visions. The three human-
resembling figures symbolise the relationship between policy makers, scientists and citizens, which 
is central in RRI2SCALE, whereas the number three refers also to the triple field of smart cities – 
smart transport – smart energy. The logo also bears a direct message in itself: “Responsible 
Research and Innovation Ecosystems at Regional Scale”, therefore making a first statement to the 
recipient in a friendly way. This is essential, since many citizens and stakeholders are not familiar 
with the concept of RRI whatsoever. The logo colours are the colours of the project and are used 
whenever possible to ensure consistency and reinforce the visual identity of project. 

Table 1. Colour codes of RRI2SCALE 

 RGB HEX 

 
98, 63, 152 

#623F98 

 
243, 121, 32 

#F37920 

 
68, 75, 92 

#444B5C 

In addition to the RRI2SCALE logo, in any communication material, deliverable, presentation, etc. 
produced in the frame of the project, the EU flag is shown: 

Figure 4.  Flag of  the European Union  

 

The EU flag is always accompanied by the following disclaimer: “RRI2SCALE has received funding 
from the European Union’ Horizon 2020 research and innovation programme under Grant 
Agreement No. 872526”. 
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Leaflet 

Leaflet is an important component of the promotional material kit that supports the dissemination 
and communication activities. Under the Grant Agreement, the leaflet has been produced by M4 and 
introduces the RRI2SCALE’s concept and approach, its objectives, expected results, and contact 
details.  

The leaflet provides information about the partners involved, as well as contact information, website 
and social media accounts (SMAs) details. It also contains a disclaimer about the funding that the 
project receives through the Horizon 2020 programme. The leaflet is available in downloadable 
electronic form on the RRI2SCALE web-portal. In addition, hard copies will be available for 
distribution at various events (conferences, meetings, etc.) that will be organised in the frame of the 
project, as well as in external events, in which partners will participate. 

The project leaflet is illustrated in Figure 5. This is an updated version which builds on the draft one 
presented in the Dissemination and Communication Strategy, after having received comments from 
the consortium partners. 

 

Figure 5.  RRI2SCALE leaf let (f ront and back side)  

 

 

https://rri2scale.eu/index.php/resources/dissemination-material/leaflet/
https://rri2scale.eu/index.php/resources/dissemination-material/leaflet/
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Poster 

Similar to leaflet, the RRI2SCALE poster was also been developed in M4 and illustrates basic 

information of the project’s vision and approach, including visual elements, to catch the attention of 

the audience and attract potential stakeholders. Compared to the leaflet, the poster’s design is more 

minimal and the messages are conveyed in a more straightforward manner. As such, the RRI2Scale 

poster is better suited for communication and engagement activities that aim at citizens and the 

general public, because usually their knowledge of RRI and RIS is lower than of more experienced 

stakeholder groups (e.g. policy-makers, researchers or innovators). 

Like the leaflet, the poster contains basic information about the consortium, contact details, and the 

website link. Moreover, it contains a disclaimer about the funding that the project receives through 

the Horizon 2020 programme. The poster is also available in downloadable electronic form on the 

RRI2SCALE web-portal. During internal or external events, partners will ensure that printed, hard 

copies will be distributed to participants to maximise the visibility of project and alert the attendees. 

Figure 6 presents the current version of poster, which was updated since it was presented in the 

Dissemination and Communication Strategy (M3). 

 

 

 

https://rri2scale.eu/index.php/resources/dissemination-material/poster/
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Figure 6.  RRI2SCALE poster  
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Templates 

Templates function primarily as the basis for drafting reports, creating deliverables and making 
presentations under the project activities. Moreover, templates can facilitate the collection of the 
input from consortium partners regarding their individual dissemination activities (e.g. participation 
in a conference, speech during an external event, etc.). With a view to design an easily recognisable 
graphical identity for the project, the two following templates have been developed: 

• The RRI2SCALE presentation template 

• The project deliverables and reports template. 

 

Presentation template 

The presentation template is shown in Figure 7. The template is extensively used during internal 
events (e.g. consortium meetings, updates in WP and Tasks, PMB meetings, etc.) as well as external 
events (e.g. conferences, summits, meetings of related projects, etc.). The template includes always 
in the first slide (in .ppt format) the project logo, consortium partners’ logo and EU-funding disclaimer. 

Figure 7.  The RRI2SCALE presentat ion template  
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Deliverable templates 

Figure 8 features the deliverables and reports template. At the bottom of the first page of the template 

(available in word format) the EU-funding disclaimer is shown. 

Figure 8.  The RRI2SCALE template for the cover of project publ ications  
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Web-portal 

The RRI2SCALE web-portal is inextricably connected to the rest of material kit’s components, since 

it hosts many other parts of the kit: (i) leaflet, (ii) poster, (iii) newsletter, (iv) logo, (v) promotional 

video, and (iv) SMAs links. Therefore, the web-portal should be included in the kit as strategic asset. 

It constitutes key communication tool to increase the project’s visibility, since it presents the progress 

of the project to wider audiences. The web-portal was launched in M4 of the project and serves as 

the online platform for public communication. The web-portal can be found here. 

The structure and content of the website were designed to be in line with the project’s concept and 

visual identity. The portal contains relevant information about the progress of the project, with news 

and event announcements, in order to keep the audience up-to-date. Besides, the portal 

encompasses all publishable project’s outcomes, such as reports, publications, deliverables and 

further resources of interest (including links to websites of third parties). In addition, the web-portal 

reflects the work happening in pilot activities, along with real life applications of RRI2SCALE tools 

and services. In that respect, all partners contribute to the content development process with news 

and updates. Finally, the portal presents in detail the pilot regions of the project (photos, description 

of region, specificities regarding R&I, etc.), in which the activities are operationalised. In sum, the 

web-portal is the most significant digital component of the kit. Figure 9 presents some indicative 

current snapshots from the web-portal (that correspond to the following sections: “About”, “Pilot 

regions”, “News”, “Consortium”). Further updates may be expected as the pilot activities will progress 

later on. 

Figure 9.  RRI2SCALE web-portal  snapshots  

 

9.1.  “About”  section 

 

https://rri2scale.eu/
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9.2.  “Pi lot  regions”  sect ion 

 

 

9.3.  “News”  section 

 

 

9.4.  “Consortium”  section 
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Social Media Accounts 

Social Media Accounts (SMAs) are a valuable dimension of the promotional material kit. SMAs 

function as bridge between targeted stakeholders and the project’s activities in a visually friendly and 

interactive manner. The following SMAs were launched in M2: (i) Facebook page, (ii) Twitter account, 

(iii) LinkedIn page, and (iv) YouTube channel. The aim is to build an online community of supporters 

and followers that will continue to exist beyond the conclusion of project. Given the widespread daily 

use of SMAs by targeted stakeholders and citizens, it is expected that RRI2SCALE accounts will 

leverage to the maximum extend the digital communication channels that the project relies on in 

order to expand its stakeholder basis. The core audience is young people and citizens who lean 

heavily on SMAs for their professional and leisure activities. Therefore, SMAs serve both the needs 

of the communication as well as of stakeholder engagement strategy. 

White Research is responsible for the administration of RRI2SCALE’s SMAs. However, all partners 

are expected to contribute by: 

• Becoming a follower (like or follow the page/profile) 

• Promoting the accounts in their own internal networks 

• Suggesting relevant profiles that RRI2SCALE should connect with 

• Sharing interesting articles and news 

• Promoting posts and news through the social media accounts of their own organisations 

In addition, SMAs act as multiplier of the updates in the web-portal. For instance, when a project 

news is posted or a new synergy is published, SMAs channels further disseminate it. Each SMA is 

detailed below. 

YouTube 

RRI2SCALE’s YouTube account was created in M2 to aggregate all the videos produced in the 

frame of the project in an easily accessible location. However, the aim is not only having a video 

archive. The YouTube profile seeks to create a strong online community, thanks to the connection 

with other similar channels and to leverage the videos for effectively promoting the project’s activities 

in appealing way.  

The main promotional video for RRI2SCALE (more details in respective section) was produced in 

M12 in order to raise awareness and create ripple effects that contribute to the project’s visibility. 

The video is hosted in the YouTube channel. Overall, the RRI2SCALE YouTube channel focuses on 

presenting the project’s actions and especially the results achieved in the four pilot regions. Project 

partners are expected to contribute towards the production of relevant videos (with ideas for the 

script and actual footage) with a view to build up playlists in the RRI2SCALE’s channel and share 

them with the Network of Interest to maximise the outreach. Figure 10 presents a snapshot from 

RRI2SCALE YouTube account.  

 

 

 

 

 

 

https://www.youtube.com/channel/UCXPALG-VYQ8Ij_mHxzzumTw/featured
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Figure 10. Snapshot of RRI2SCALE YouTube channel  

 

Facebook 

RRI2SCALE Facebook account was created in M2. This social media platform provides the 
opportunity to share RRI2SCALE’s news among followers interested in topics that are connected to 
the project’s objectives and activities. RRI2SCALE’s Facebook account functions as: 

• News hub where information or news related to the project concepts and approaches are 
shared 

• Platform to deliver updates about developments and results of the project (e.g. upcoming 
events, pilot activities, issuing of newsletters, establishment of synergies, etc.) 

• Channel for digital stakeholder engagement; key target groups can be invited to participate 
in pilot activities 

• Link to other similar groups and pages associated to relevant concepts (RIS, RRI, regional 
development, sustainability, ethics, etc.) 

RRI2SCALE’s Facebook page dynamically incorporates new data, events, progress or 
modifications that occur constantly during the implementation phase. Figure 11 depicts a snapshot 
of Facebook account. 

Figure 11. Snapshot of RRI2SCALE Facebook account  

 

 

The RRI2SCALE Facebook account ensures the constant (i.e. on weekly basis) flow of information 
and updates of pilot activities. As such, consortium partners: 

https://www.facebook.com/rri2scale
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• contribute on a regular basis highlighting relevant news 

• ‘like’ the RRI2SCALE’s page 

• ‘like’ the news and share them with their networks in order to maximise visibility 

• suggest/promote/invite other potential interested users to ‘like’ the RRI2SCALE’s page 

• contribute to the page with relevant posts and links 

The metrics and insights that are provided by Facebook’s analytics are used to monitor the account’s 
performance. 

Twitter 

The Twitter account was launched as well in M2. Twitter is widely used by specific stakeholder 

groups targeted by RRI2SCALE (e.g. researchers, ordinary citizens, policy-makers, etc), and thus 

its use helps to steer attention towards the project. The Twitter profile also identifies opportunities 

for building synergies with similar projects and initiatives, disseminate external events and keep track 

of RRI-related activities at EU level. 

Twitter is an extremely useful dissemination and stakeholder engagement tool, especially during 

events in which information needs to be publicised instantly, or when targeted stakeholders want to 

express their opinions and needs spontaneously. As such, Twitter account facilitates the 

incorporation of the targeted audience and the (online) exchange of direct messages. A snapshot of 

the current state of the account is provided in Figure 12. 

Figure 12. Snapshot of RRI2SCALE Twitter account  

 

LinkedIn 

RRI2SCALE LinkedIn account (developed in M2) is the last of the SMAs components. The account 

enables communication activities and stakeholder engagement in more professional means, 

targeting practitioners, professionals and researchers. The LinkedIn page presents the project and 

its objectives. It also strives for a more institutional approach to initiate discussions on issues of 

common interest and possibly involve corporations, start-ups, green entrepreneurs, innovators, 

research organisations and support networks.  

https://twitter.com/rri2scale
https://www.linkedin.com/company/rri2scale/
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Given the professional nature of LinkedIn, RRI2SCALE’s account is more project-oriented, hosting 

content that is either directly related to the project (news, progress, upcoming events, etc.) or 

involving wider developments that are expected to have a direct impact on the project (e.g. important 

reports, changes in legislative frameworks, etc.). Figure 13 features the RRI2SCALE LinkedIn 

account. 

Figure 13. Snapshot of RRI2SCALE LinkedIn account  

 

Newsletter 

In the context of dissemination and communication strategy, RRI2SCALE has committed to produce 

a biannual newsletter. The newsletters are distributed to the project’s target audience via mail and 

are also uploaded to the project’s website. Each newsletter features the main updates on the 

project’s semestrial activities (news, events, synergies, etc.) and constitutes an alternative way to 

inform potential and/or existing followers and stakeholders with regards to the project’s results. 

Besides, the newsletter is a way to attract and retain stakeholders that are not familiar with social 

media, as well as citizens who are not interested enough during the initial phases of the project. 

The newsletters are prepared by White Research, with the contribution of all partners to specific 

content when necessary. The Mailchimp platform is employed for the development and distribution 

of the newsletters. Although the content of each newsletter is agreed upon by the partners, in 

general, the newsletter usually includes the following sections: 

• An introductory section briefly describing the project 

• Main updates 

• A news section on articles which describe the main activities that were carried out during the 

last six months 

• A section dedicated to future activities (e.g. upcoming events, publications, etc.) 

• A section listing other relevant major events 

• Other types of relevant articles 

https://rri2scale.eu/index.php/resources/newsletter/
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So far, the first newsletter has been issued (M6), which is displayed in Figure 14. 

Figure 14. RRI2SCALE 1st Newsletter  

 

Promotional video 

The RRI2SCALE main promotional video was developed in M12. The central purpose of the video 

is to inform the targeted stakeholder groups about the project, raise awareness and exploit viral 

effects. However, the content of the video has been developed in a way that the key messages of 

the project are easily conveyed to the general public, even to people who lack knowledge about the 

concepts of RRI and Regional Innovation. As such, the video has been created in an animated, 
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visually pleasant form, with animated characters who represent different stakeholder groups across 

Europe as protagonists. The video narrative unfolds as follows: first different stakeholder 

representatives from different European contexts (e.g. a Scandinavian old man, a female 

Mediterranean farmer, etc.) are featured to be struggling with scientific innovation in the fields of 

smart transport – cities – energy, as they are experiencing these changes in their every day life. 

Second, policy makers and scientists are displayed to be discussing worryingly about scientific and 

technological progress. Third, the RRI2SCALE approach is introduced to the audience, with the 

animated characters coming together to find collective solutions under the RRI principles. Finally, 

the key elements of the project (e.g. consortium, duration, pilot region, methodology, core activities, 

etc.) are presented. Figure 15 shows some snapshots from the promotional video. 

Figure 15. “Teaser” snapshots from RRI2SCALE promotional video  

 

The video will be uploaded to the project’s YouTube channel, the project’s website (available link 

here), and it will also be shared through additional SMAs. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.youtube.com/channel/UCXPALG-VYQ8Ij_mHxzzumTw/featured
https://rri2scale.eu/index.php/resources/dissemination-material/videos/
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Letterhead 

The RRI2SCALE letterhead was also developed early on (M3). This project letterhead is used for 

various project activities, and especially for official invitations to events. As such, it constitutes an 

important template to be used for reaching out the targeted stakeholders and informing them of 

upcoming project activities. Figure 16 displays two different variants of the letterhead. 

 

 

Figure 16. RRI2SCALE letterheads  
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Other promotional material 

Figure 17. Infographic produced ad-hoc 

Apart from the mail components of the promotional 

material kit, additional promotional material will be 

produced when deemed necessary to maximise on an 

ad hoc basis to enhance local communication and 

stakeholder engagement activities. This may include 

newsletters issued from partners, pilot press releases, 

promotional flyers, and scientific publications. These 

materials will be produced especially when 

achievements, progress and important actions are 

achieved or foreseen (i.e. an upcoming event). However, 

the focus is not confined in regional level. Ad hoc 

material may be produced for stakeholders at EU and 

even international level. It remains at the partners’ 

discretion to produce additional promotional material 

throughout and after the formal conclusion of 

RRI2SCALE. Figure 17 displays an ad-hoc infographic 

that was produced and circulated through SMAs for the 

dissemination of the new synergies established between 

RRI2SCALE and other RRI-related projects. Ad-hoc 

promotional material will be in line with the project’s 

visual identity in terms of colours and overall style, so as 

to ensure consistency with the rest components of the 

promotional material kit. 
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Conclusion and way forward 

 

Having in place a well-designed promotional material kit is prerequisite for effective communication 

and awareness raising actions, as well as stakeholder engagement. The targeted audience must 

have the opportunity to keep track of the project’s progress, give their feedback in transparent way 

and learn more about the issues they are most interested in. This holds water particularly for the 

targeted stakeholder groups of the RRI2SCALE pilot regions. There, local stakeholders have the 

right to have access to the promotional material kit, not only to be aware of the pilot activities, but 

also to be able to co-shape them through their immediate feedback. Through the distribution of 

posters and leaflets, and the transparent operationalisation of SMAs and web-portal platforms, 

stakeholders and ordinary citizens can maintain communication bonds with the project.  

As the implementation phase progresses, promotional materials are expected to be proliferated: 

more posters will be printed and distributed, the promotional video will be circulated through social 

medias, more presentations will be done based on the templates, and so on. The promotional 

material kit will continue to be relevant through the whole duration of the project, and will contribute 

critically to the sustainability of the results after the formal conclusion. It is up to the consortium 

partners of RRI2SCALE to take advantage of the promotional material kit to the greatest extent, 

alerting stakeholder groups at regional, EU and global level. 

 

 

 

 

 

 

 

 


